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ABSTRACT

The Research involved gathering wide informatiomwbthe company its products sales funnel analgsis
customer and lost customer analysis is held to kttmvreasons behind the diversion of customer ¢éocttmpany’s
product. The Research was conducted through ciolfecf Primary and Secondary data. Primary datéectd through
well- Framed questionnaire of which later a dethidmalysis was done using various statistical .tdllse primary data
collected through direct meet the customers usoigduled method. The secondary data collected ghraveb sites

magazines and Reference books.

On the basis of secondary data analysis and tlemgixe analysis of the primary data Interpretatiwase drawn
for the questions and conclusion is drawn. Ceaggestion also drawn from the analysis to helg. Mhin Research that
followed is to know Consumer Buying Behaviour dwethe limited resources and time constraints, tiuelyswas

conducted with in the area of Rahuri Talkua andiltages only

The study will find out the Consunt@uying behaviour or decline of customers, to knihve perception of
customers regarding the charges or rates and sdterservice offered by the Mahindra Tractor andkriow the any

suggestions from customers to improve the service.

After the Research it is found th@0% of people have Aware the Mahindra tractors iséarm equipment
About 58.52% of the farmers lies between 1 tol@ acragriculture land area, 23.86% of the farmies between 11 to 20
acre land area ,10.22 % farmers between 21 tac38 of land , 3.97% of the farmers lies betwgkto 40 acre of land
,1.70% of the farmer lies between 41 to 50 acre @ % of the farmer lies between 51 to 60 acris Tésearch also

helps to find out the parameter of Consumer bupielgaviour pattern of Mahindra Tractor.
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